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About
Our Brand
“Istak” ..

Istak “ Unique &Pure” Non-Alcoholic Beverages

Overview:

Istak is a leading brand in the non-alcoholic bever-
age industry founded in 2004, specializing in a wide
variety of flavored drinks, fruit purees, concentrates
& malt extract. With a commitment to quality, inno-
vation, and consumer satisfaction, Istak has become
synonymous with refreshing, natural, and flavorful
beverage options for all age groups.

Our Products:

We offer a diverse range of non-alcoholic bever-
ages, catering to various tastes and preferences,
including:

- Fruit-Flavored Carbonated malt Beverages

- Fruit-Flavored Carbonated Drinks & High-quality
juices: A wide selection of natural flavors that pro-
vide a refreshing experience.

- Purees - Concentrates & malt extract: Ideal for food
manufacturers, catering services, and retailers look-
ing for premium, natural ingredients.

Our production is tailored to meet the highest stand-
ards, ensuring both quality and taste.

Commitment to Quality and Innovation:

At Istak, we use state-of-the-art technology to deliv-
er products that meet international standards. Our
beverages are made using carefully sourced ingredi-
ents, designed to capture the true essence of fruits
and flavors without the need for alcohol.

We consistently innovate to stay ahead of market
trends and adapt to consumers’ evolving preferenc-
es for healthier, flavorful alternatives.
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Welcome to Pacific Distribution Company, your trusted partner in quality food distribution across
the United States. At Pacific Distribution company, we believe that good food should be accessible,
reliable, and of the highest standard. Our journey began with a simple vision: to bridge the gap
between producers and consumers by delivering excellence in every package.

Our Mission Our mission is to provide our clients with the freshest, safest, and most delicious food
products. We are committed to sustainability, innovation, and customer satisfaction. From farm to
table, we ensure that each step of the supply chain is handled with utmost care and integrity.

Our Products We offer a wide range of food and beverages products, from fresh produce to spe-
cialty ingredients and packaged goods. Our extensive network of suppliers allows us to source the
best products from both local farms and international markets. Each item we distribute is meticu-
lously selected and rigorously tested to meet our stringent quality standards.

Our Commitment to Excellence Quality is at the heart of everything we do. We pride ourselves
on our rigorous standards and dedication to continuous improvement. Our state-of-the-art facilities
and advanced logistics systems ensure that our products reach you in perfect condition. We work
tirelessly to stay ahead of industry trends, adapting and evolving to meet the ever-changing needs
of our customers.

Our Team Our team is composed of passionate professionals who share a common goal: to deliver
the best possible service to our clients. We are proud of the relationships we have built over the
years and the trust our partners place in us. From our sales representatives to our delivery drivers,
everyone at “Pacific Distribution Company” is committed to making a difference.
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GREEN TEA 100X g N

CARDAMOM 100X g‘

Ceylon Tea

For centuries, Ceylon tea has been known as the finest tea
around the world. Tea was first introduced to Sri Lanka by
James Taylor in 1867, and the rest, as they say, is history!
Ceylon tea consists primarily of black tea, however green
tea and other types of tea are also grown. Although Sri
Lanka is a comparatively small country, it has a wide range
in elevation, which results in the flavours of tea being pro-
duced varying greatly depending on the part of the coun-
try they originate from. The main differences in flavour are
a result of the climate, soil, sun, precipitation, and plant
varietals. Although there are regional nuances, Ceylon tea
is classically known for bold, full and brisk flavour. A major-
ity of Ceylon tea is picked by hand, which makes it a brisk
and bright tea

ENGLISH
BREAKFAST

Packaging Materials:

Paper Box

Packaging Per Box:
24 PTKS

NET WT:
2g x50 TB

GREEN TEA NET WT:
1.5g x 100 TB



Ceylon Black Tea - 50 Tea Bags x 0.05 oz

ENGLISH
BREAKFAST

GREEN TEA

EARL GREY CARDAMOM 50X g o

Packaging Materials:

Paper Box

Packaging Per Box:
36 PTKS

NET WT:
2gx50TB

GREEN TEA NET WT:
1.5g x50 TB

BLACK TEA




Ceylon Black Tea - 450g (15.8 o2)

GREEN TEA

CARDAMOM

Packaging Materials:

Paper Box

Packaging Per Box:
24 PTKS

NET WT:
450g

BLACK TEA
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Sunflower Oil

Healthy, natural sunflower oil is produced from oil type
sunflower seeds. Sunflower oil is light in taste and ap-
pearance and supplies more Vitamin E than any other
vegetable oil. It is a combination of monounsaturated
and polyunsaturated fats with low saturated fat levels.
The versatility of this healthy oil is recognized by cooks
internationally. Sunflower oil is valued for its light taste,
frying performance and health benefits.

Light, neutral and pale yellow in colour, sunflower oil is
a very good all-round oil. Prep: Use in fried and baked
dishes and salad dressings and in heavily spiced dishes.

Packaging Materials:
PET

Packaging Per Box:
12 PTKS







Tomato Paste

Tomato paste is a thick paste made from tomatoes, which are cooked for several hours to reduce water content, strain-
ing out seeds and skins, and cooking the liquid again to reduce the base to a thick, rich concentrate. It is used to impart
an intense tomato flavour to a variety of dishes, such as pasta, soups and braised meat. It is used as an ingredient in
many world cuisines.

Light, neutral and pale yellow in colour, sunflower oil is a very good all-round oil. Prep: Use in fried and baked dishes
and salad dressings and in heavily spiced dishes.

MADE FROM %100 FRESH AEGEAN TOMATOES
.

-_—c
P
. Tomato Posté

- Pramium Quality

NET WT: 710+ 10g NET WT: 800+10g

Packaging Materials:

Paper Box

Packaging Per Box:
12 PTKS
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Basmati
Sella
Indian Rice

Basmati is a variety of long, slender-grained aromatic rice which is traditionally grown in the Indian subcontinent, main-

ly India, and Pakistan, as well as some regions of Sri Lanka and Nepal.

Basmati rice is defined by minimum kernel dimension, an intense aroma, and the texture of the cooked rice, which

involves high volume expansion during cooking, a long length of cooked grain, and fluffiness.

SUPKEME 1121 BASMAT] lo)] [aa BAsMAT)
L\ INDIAN KICE e ' STEAM INUIAN RICE
RISRICE

RISMICERES

SUPREME BASMATI PREMIUM 1121 BASMATI
1121 INDIAN RICE STEAM INDIAN RICE
RIS/RICE/REIS RIS/RICE/REIS
Packaging Materials: Packaging Per Box:

Glass Bottle 4 PTKS
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Fruit
Juice

Juice is a drink made from the
extraction or pressing of the
natural liquid contained in fruit
and vegetables. It can also refer
to liquids that are flavored with
concentrate or other biological
food sources, such as meat or
seafood, such as clam juice. Juice
is commonly consumed as a bev-
erage or used as an ingredient
or flavoring in foods or other
beverages, such as smoothies.
Our products are made by ex-
pert chefs using bold and au-
thentic flavours

320 cc 200 cc

Packaging Materials: Packaging Materials:
Glass Bottle Glass Bottle

Packaging Per Box: Packaging Per Box:
12 x 320 ml 12 x 200 ml

Shelf Life: Shelf Life:

12 to 18 months 12 months

No Added Suger Orange Juice
Red Grape Juice

14



Mixed Peach, Mango No Added Suger
& Passion Fruit Nectar Apple Juice

Peach Nectar Apple & Cherry
Nectar
320 cc 200 cc
Packaging Per Box: Packaging Per Box:
12 x 320 ml 12 x 200 ml

15



i.fx_

=

31 \
HVISI

.




— SITTIE

e




Non Alcoholic
Malt Beverages

Dark Malt Beverage (also called Malta) is a lightly carbonated malt beverage, brewed from barley, hops, and water.
Malta is non-alcoholic, and is consumed in its original carbonated form and tastes sweet. Malta is, unlike beer, not fer-
mented. Malta is also called dark malt, because of its dark brown colour.

Packaging Materials: Packaging Per Box: Shelf Life:
Glass Bottle 12 x 320 ml 12 to 18 months

18
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Strawberry e
Taste |

Packaging Per Box:
12 x 320 ml
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RaspBerry
Taste

Packaging Per Box:
12 x 320 ml
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An energy drink is a type of functional beverage containing stimulant com-
pounds, usually caffeine, which is marketed as providing mental and physical stim-
ulation (marketed as “energy”, but distinct from food energy). They may or may not

be carbonated and may also contain sugar, other sweeteners, or herbal extracts, among

numerous other possible ingredients.

They are a subset of the larger group of energy products, which includes bars and gels, and distinct

from sports drinks, which are advertised to enhance sports performance.

Energy drinks have the effects of caffeine and sugar, but there is little or no evidence that the wide variety

of other ingredients have any effect.[3] Most effects of energy drinks on cognitive performance, such as increased
attention and reaction speed, are primarily due to the presence of caffeine.
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- Packaging Materials:
— Aluminum Can (250 ml)
—
—
—

(s

. Packaging Per Box:
. fomuee i 24 x 250 ml
H n
= Shelf Life:
12 months
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Natural
30%




'Carbonated 1

Drinks g,

Carbonated beverages include sodas, sparkling waters, and beers. The dissolution of carbon dioxide in a

beverage gives rise to effervescence.
With our natural ingredients, you can adapt your product to suit regional taste preferences and those specific
to certain target groups. All our natural ingredients are perfectly matched, ensuring harmonious appearanc-
es, colours and mouthfeel

Packaging Materials: Packaging Per Box: Shelf Life:
Glass Bottle (320 ml) 12 x 320 ml 12 to 18 months
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Red Grape /"
Drink :

Packaging Per Box:
12 x 320 ml 25
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PACIFIC DISTRIBUTION COMPANY
6920 Miramar Rd, Unit# 301, San Diego, CA 92121
+1(858)3333000

Info@pdco.us www.pdco.us

www.istak.com




